
202 6 In- Plan Insights Program
Now in its sixth year, this research program will focus on retirement income solutions and 
strategies in the larger retirement plan market. Through insights from plan sponsors and plan 
advisors and a focus on larger plans, this research program will explore the changing landscape of 
defined contribution retirement income.

WHAT SPONSORS RECEIVE

• All -sponsor kick -off discussion

• Input on questionnaires and guides

• High caliber plan sponsors and consultants

• Data  tabulation  books  and  data  files

• Detailed report ing that include key findings, 
interpretations, and recommendations

• All -sponsor Forum to discuss findings with 
industry peers

• Opportunities to share in industry attention

Plan Sponsor Survey: 

250 defined contribution  plan  decision -makers  at organizations  
with  at  least  1,000 employees and $50m+ plan assets (using verified 
B2B sources)

Advisor/Consultant Interviews: 

20 retirement plan financial advisors  with  at  least  one -third of their 
clients/plans having at least 1,000 employees or $50m+ assets

FOR ADDITIONAL INFORMATION:

www.greenwaldresearch.com/inplaninsights  
C ontact Lisa Greenwald at  lisagreenwald@greenwaldresearch.com   

SPONSORSHIP

Early Bird (by March 31, 2026): $32,000* After March 31, 2026:  $34,000

Individual Company Presentation: $1,000 Custom Presentation Deck: $3,000

*The study will only proceed and kick -off in May if we have at least 5 sponsoring companies by March 31 st

KEY ISSUES TO ADDRESS:

• Identifying obstacles to sponsors and 
advisors/consultants and how to overcome 
them 

• Views on retaining retiree assets and 
supporting sponsors and retirees during the 
income phase 

• Advisor/consultant criteria/processes for 
introducing and evaluating income options

• Appeal of DC plan income options, 
including those with and without GLI 

• Interest in in -plan, via -plan, and out -of -plan 
solutions

• The role of TDFs and Managed Accounts in 
retirement income 

• Impact of terminology – perception of 
annuities in DC plans

B2B
Quantitative 

+ 
Qualitative 
Research

TIMING

All -Sponsor Kick -Off* May

Research Development & Execution June -July

Analysis & Reporting August

All -Sponsor Forum September
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